MEDIA EDUCATION, SOCIAL MEDIA & ISSUES, COMMUNICATION …

Here’s WHAT’S NEW in 2014 and so far in 2015 !!!

*CC – Closed Captioned or Sub-Titled
*SA = Streaming Available three years (digital file supplied)
*Brand New & now available on both DVD and Streaming!

GUYLAND: Where Boys Become Men
"A powerful exploration of what it means to be a young man today."
Michael Kaufman | Co-Founder of the White Ribbon Campaign
In this powerful new film based on his bestselling book, acclaimed sociologist Michael Kimmel
maps the troubling social world where boys become men - a new stage of development he calls
"Guyland." Arguing that the traditional adult signposts and cultural signals that once helped boys
navigate their way to manhood are no longer clear, Kimmel takes us inside a new social order
where more and more young men try desperately to prove their masculinity to one other - often
with dangerous consequences for young women and guys themselves. Guyland offers a way for all
of us - parents and community members, young men and women, professors and administrators to envision new ways to support boys and young men as they navigate cultural environments that
glorify unhealthy, violent, and sexist models of manhood. GUYLAND is essential viewing for
courses in gender studies, sociology, media studies, communications, counseling, and psychology.
#16065/0685 35 minutes 2015 $149.95 (Colleges & Universities $279.955) *CC *SA

*Brand New! GTFO: A Film about Women and Gaming

(Misogyny in the Video Gaming World)
"GTFO is brutally effective - intelligent, thought--provoking, and thorough."
Jason Bailey, Flavorwire
GTFO pries open the video game world to explore a 20 billion dollar industry that is riddled with
discrimination and misogyny. Although half of all gamers are women, females are disproportionately
subject to harassment and abuse from other gamers, and are massively under-represented in the video
game design world. Through interviews with video game developers, journalists, and academics, GTFO
examines the female experience in gaming and begins a larger conversation that will shape the future of
the video game world. #16068/0467 76 minutes 2015 $129.95 (Colleges & Universities $299.95) *SA

*Brand New! GAMEPLAY: The Story of the Videogame Revolution
A feature documentary on the history of video games. From 'Pong', 'Pac Man' and 'Mario' to 'Call of Duty', 'Grand Theft Auto' and
everything in between it tells the story of how this industry was created, by whom and where it is headed.
#16067/1725 94 minutes 2015 $89.95 *CC

*Brand New! EMPATHY GAP (THE): Masculinity and the Courage to Change
In THE BRO CODE and GENERATION M, filmmaker Thomas Keith examined how American
culture bombards young men with sexist and misogynistic messages. In THE EMPATHY GAP,
he looks more closely at the ways these messages short-circuit men's ability to empathize with
women, respect them as equals, and take feminism seriously. Keith begins by exploring some
of the key messages about manhood that boys absorb from the culture -- that they should
acquire material wealth, meet conflict with aggression, harden themselves, suppress all human
emotion except anger, and view women primarily as sexual objects -- then argues that these
messages not only devalue women but also undercut men's innate capacity for caring and
empathy. Along the way, he draws fascinating parallels between sexism and racism, spelling
out how each is rooted in cultural norms that discourage empathy, and shows how men who
break with these norms live happier and healthier lives.
*Features Jennifer Siebel-Newsom, Tony Porter, Michael Messner, Derrick Jensen, Kevin
Powell, J.W. Wiley, Charlotte Watson, Eddie Moore Jr., C.J. Pascoe, Julia T. Wood, and others.
#16075/0685 $149.95 (Colleges & Universities $299.95)
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*Brand New! ILLUSIONISTS (THE): A Film about the Globalization of

Beauty
THE ILLUSIONISTS examines how global advertising firms, mass media conglomerates, and
the beauty, fashion, and cosmetic surgery industries are changing the way people around the
world define beauty and see themselves. Taking us from Harvard University to the halls of
the Louvre Museum, from a cosmetic surgeon's office in Beirut to the heart of Tokyo's
Electric Town, the film explores how these industries saturate our lives with narrow,
Westernized, consumer-driven images of beauty that show little to no respect for biological
realities or cultural differences. The Illusionists features prominent sociologists, politicians,
magazine editors, scientists, artists, and activists in North America, Europe, the Middle East,
and Asia. *Features interviews include: Susie Orbach, Jean Kilbourne, Gail Dines, Susan Linn,
Laura Mulvey, Harrison Pope, Nadine Moawad, Ruchi Anand, Paola Audrey Ndengue,
Tetsuya Ando, and Jason Karlin. #16073/0685 $149.95 (Colleges & Universities $299.95)*CC

BRAND NEW YOU: Makeover Television and the American Dream
What does it mean to be an authentic self when that self's image is constantly manipulated
by media? For makeover shows too fat, too ugly, badly dressed, bad hair, bad teeth equals
bad attitude ... is it a problem that such shows, from weight loss to cosmetic surgery, reproduce conventional norms of physical
attractiveness and success? Taking a wider social and cultural view, have these programs become models of self-transformation at
precisely the same time jobs have become harder to find and keep; when women and men have been forced to remake themselves
to compete in a rapidly changing labor marketplace?
* Intended for courses in communication, gender studies, critical race theory, history, and sociology.
#15924/0685 60 minutes 2014 $149.95 (Colleges & Universities $299.95) *CC *SA

*Brand New! TV FAMILY: Behind the Scenes of the First Reality Television Program
In 1960, NBC aired what is widely considered to be the first "reality television" show in American broadcast history. Hosted by Jane
Wyatt of Father Knows Best fame, and billing itself as a "new kind of visual reporting," it was called Story of a Family, and it
purported to document the day-to-day lives of the 10-member Robertson family of Amarillo, Texas. While the show has since faded
from public memory, media scholars and television historians have long recognized its significance as a precursor to the unscripted
television programming that dominates American television today.
In TV FAMILY, filmmaker Ethan Thompson draws on the recollections of several of the children featured in the show to offer a
fascinating behind-the-scenes account of the making of Story of a Family. Weaving personal anecdotes from the Robertsons with
commentary from TV historians and cultural critics, Thompson tells the story of how the show's producers carefully choreographed
the way they wanted the family to appear to the American public -- all in the name of authenticity. The result is an eye-opening
look at one of the television industry's earliest attempts to shape the "reality" of family life in commercially viable ways.
*Ideal for courses that look at media culture, commercial television, communication, documentary, and television history.
#16074/0685 $149.95 (Colleges & Universities $359.95)

CONSUMERISM AND THE LIMITS TO IMAGINATION
In this illustrated presentation, media scholar Justin Lewis makes a compelling case that consumer
capitalism can no longer deliver on its promise of enhancing quality of life, and argues that changing
direction will require changing our media system and our cultural environment. Showing how
consumer capitalism has become economically and environmentally unsustainable, Lewis explores
how our cultural and information industries make it difficult to envision other forms of human
progress by limiting critical thinking and keeping us locked in a cycle of consumption. He argues that
change will only be possible if we take culture seriously and transform the very way we organize our
media and communications systems. #15923/0685 41 minutes 2014 $129.95 *CC *SA

PORNLAND: How the Porn Industry Has Hijacked Our Sexuality
As Gail Dines points out in this video, the average age of boys first viewing internet porn is 11.5 years.
When an 11.5 year old boy types the word ‘porn’ into google what do you think he thinks he is going to
get? Breasts, naked women? Well guess again! This is sex education in the internet age?! Basically,
modern American (style) pornography is ugly, hateful, completely lacking in artistic merit, the
antithesis of eroticism, misogynistic, brutal, and driven by multi-billion dollar corporations who care
nothing about the consequences on these 11 year olds or the society in which they live.
#15922/0685 34 minutes 2014 $149.95 (Colleges & Universities $199.95) *CC *SA
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PSYCHOLOGY BEHIND TODAY'S ADVERTISING (THE)
Today, consumers are continuously exposed to advertising. Therefore, it's imperative that advertisers understand the psychology
behind buying motives when creating advertising and buying media. Discussed are the psychological dispositions of different
consumer groups and the rationale behind common creative appeals. Shows research-proven psychological insights used in
selecting traditional media as well as Internet advertising, permission email, and social media. Includes print ads, TV commercials,
Internet ads and short comments by advertising professionals. This video is fast-pasted in HD to keep student interest.
#15692/0495 22 minutes 2014 $139.95 *CC *SA

CROWDFUNDING AND GRANTS
Lots of people have great ideas and enthusiasm for projects
that will make the world a better place, help their
community, or advance their own goals, but few know how
to take their great idea and turn it into a reality. This twopart series explores two popular fundraising methods - grant
writing and crowdfunding - and breaks down the two most
essential parts of the process: crafting a persuasive
argument for why your project is worth funding, and putting
together a solid budget for how much the project will cost.
DEVELOPING A PERSUASIVE PROPOSAL 20 minutes
REACHING YOUR FINANCIAL GOAL 18 minutes
#15875/0635 Two programs 2014 $199.95 *CC

SOCIAL MEDIA & COMMUNICATION
*Brand New! SOCIAL MEDIA MANNERS: Polite Behavior in the Social Media World
Social media is a whole new universe when it comes to manners and etiquette. Manners used to be something that happened in
person, but today we conduct many of our relationships online and the rules and courtesies can be a little unclear. Social Media
Manners: Polite Behavior in the Social Media World addresses the general manners guidelines for cell phone use, text messaging,
email, and social media websites and apps like Facebook or Twitter. #16052/1290 19 minutes 2015 $89.95 *CC *SA

GENERATION LIKE: Are Kids Using Social Media or is Social Media Using Kids?
"What’s designed to look like a grassroots wave of excitement [online] is actually a meticulously planned marketing strategy."
Douglas Rushkoff This program explores how the perennial teen quest for identity and connection has migrated to social media,
and exposes the game of cat-and-mouse that corporations are playing with these young consumers. The film is a powerful
examination of the evolving and complicated relationship between teens and the companies that are increasingly working to target
them. #15797/1725 60 minutes 2014 $129.95 *CC

*Brand New! SOCIAL MEDIA AT WORK
Social media is everywhere - including our workplaces. While it can serve useful business purposes, it can also open the door to
hackers, circulate rumors and abusive comments, create public relations nightmares, and be a real drag on productivity. So how do
you avoid the dangers of potential harassment claims, exposure to computer viruses and malware, and release of confidential data?
And how do you convince employees that spending too much company time on social media is just not OK? This new video
featuring dramatic scenes filmed in a variety of industries will help. Technology cannot be avoided - few of us could get our jobs
done without it. But it needs to be used wisely and appropriately. #16010/1005 14 minutes 2015 $199.95 *CC *SA

DIGITAL MEDIA FOR BUSINESS MARKETING
Digital technology has transformed the way companies use
traditional media such as TV, radio, and print while simultaneously
introducing Web sites, social media platforms, and mobile apps to
the marketing mix. This timely two-part series will show viewers
how to put online and mobile media to work expanding and
enhancing customer/company relationships as consumers continue
to seek out products and services whenever they want them and
wherever they are. The two programs are:
SOCIAL MEDIA FOR BUSINESS MARKETING 30 minutes and
ONLINE AND MOBILE BUSINESS MARKETING 25 minutes.
#15688/0635 Two programs 2014 $199.95 *CC
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*Brand New! NAVIGATING THE WORLD OF SOCIAL MEDIA
Tweets, texts, updates, uploads, pins, posts... welcome to the 24/7 digital world. People
are logging on and checking in from anywhere and everywhere in the world - to hang
out, interact, reconnect, and make new friends. Whether you're new to social media or
a seasoned social networker, we've got the lowdown on everything from the top dos
and don'ts to successfully managing your online relationships and protecting your own
personal brand. Maintaining social networks online can be a fun and positive
experience, and bring us - and our worlds - closer together. #15822/1280 31 minutes 2015 $119.95 *Guide *SA

*Brand New! DIGITAL COMMUNICATION SKILLS: Dos and Don’ts
From texting to email to video calls, digital technology has transformed how we communicate with each other. But in formal
situations like at work or in school, which forms of communications are appropriate, and when? Viewers of this video, especially
digital natives, may be surprised to discover that communicating isn’t just about sharing information—it’s creating it—and that the
ways in which emails, texts or voice messages are composed and conveyed may make the difference in impressing or disappointing
an employer or co-worker. Even for late adopters of digital technology, this video has important points on what you should do—and
what you don’t want to do—when it comes to email, texting, video-conferencing and using the phone for business calls or voice
mail. #16083/0635 29 minutes 2015 $129.95 *CC

INVESTIGATIVE REPORTING IN THE DIGITAL ERA
In the new world of tweets, blogs, and citizen journalism, what is the outlook for true investigative
reporting? This program highlights the ways investigative journalism is changing, particularly in the
context of digital and online media. Social media and globalization have changed the ways reporters
connect with their readers. What are the advantages and disadvantages of nearly instantaneous
access to news as it unfolds? Investigative journalism is a fast-evolving field, and this program helps
entry-level reporters as well as veterans to bear witness more effectively in the Internet era.
#15871/0635 17 minutes 2014 $249.95 *CC

*Brand New! RAISING CHILDREN IN A DIGITAL WORLD with Dr. Gordon Neufeld
The digital revolution has caught most of us off guard – yet is here to stay, changing our society in ways that have far-reaching
consequences for our children. What are the implications for parenting? How do we harness the spectacular connecting potential
and yet avoid the pitfalls of attachment technology gone awry? How do we prepare them to live in this new world and yet preserve
what is required for healthy development to take place? We have followed our children into the digital world and yet for their sakes
as well as ours, need to restore our lead in order to avoid the insidious dangers that live in the shadows of this potent technology.
Dr. Neufeld looks at the digital revolution as a developmentalist committed to helping parents help their children become all they
were meant to be. #16040/1400 240 minutes 2015 $119.95 *SA

*Brand New! BARRIERS TO COMMUNICATION AND HOW TO OVERCOME THEM
A closed door, an exasperated expression, a noisy workstation, a cultural
misunderstanding - all of these are examples of "noise", a general term for anything that
gets in the way of effective communication. The key to overcoming communication
barriers is to be able to identify and understand them. This program explains the various
types of noise and details specific examples of physical, organizational, emotional,
nonverbal, cultural, language-related or written barriers. Through expert interviews and
creative vignettes, the video offers solutions to overcoming these common
communication barriers. #16069/0635 35 minutes 2015 $129.95 *CC

CUSTOMERS WITH DISABILITIES: Delivering Excellent Service
This comprehensive training course is designed to help you teach all of your associates how they can properly provide superior
service to customers with disabilities. Teaches about the four major interactions you’ll have with customers with disabilities:
Greeting; Product Assistance; Sales Transaction; and, Addressing Other Needs. The goal of this program is simple - it will help
every associate deliver the best customer service to people with disabilities. Divided into five chapters:
Chapter 1: Blind or Low Vision
Chapter 3: Deaf or Hard of Hearing
Chapter 2: Cognitive Disabilities, including people with
Chapter 4: Mobility, including customers who use wheelchairs
emotional challenges, and other disabilities, such as autism,
as well as walkers, canes, and other mobility devices
Tourette Syndrome, and head injuries
Chapter 5: People of Short Stature/Vertically Challenged
*Includes the DVD, Leader’s Guide (Including Full Transcript), QUIZ (Combining True/False & Multiple Choice Questions);
Questions for Discussion; Terms & Expressions Handout ; and PowerPoint.
#15827/550 34 minutes 2014 Complete Package $989.95 (DISCOUNTS – Education 205 and Non-Profit/Government 10%)

SOCIAL ISSUES
*Brand New! GROWING UP TRANS
An intimate exploration of the struggles and choices facing transgender kids and their
parents. Through moving, personal stories of children, parents, and doctors, examines
new medical interventions increasingly being offered at younger ages.
#16054/1725 90 minutes 2015 $129.95

TRANSGENDER PARENTS
TRANSGENDER PARENTS is about love, life and kids after a gender transition. It shares the struggles and strengths of several trans
women and trans men navigating different stages of parenting: from pregnancy, through raising infants, toddlers and teenagers.
Some, who transitioned prior to founding their families, experience fertility clinics and hospital births; others, who transitioned in
the presence of their kids work to renegotiate their identity and relationships within their families. All are openly out in the world as
trans and as parents in ways that weren't possible 20 years ago.
#16022/0545 45 minutes 2014 $169.95 *SA

PUZZLES: When Hate Comes to Town
LGBT people are far more likely than any other minority group to be victimized by violent hate crimes. PUZZLES tells the story of a
hate crime in a gay bar when a teenager entered and brutally attacked its patrons. As a result two different worlds collide, a
homophobic hate-crime offender and his victims. Puzzles explores the correlation between economic desperation and
homophobia, intolerance, and, ultimately, violence. #15838/1416 53 minutes 2014 $249.95 *CC *SA

JUST GENDER
Through interviews of transgendered persons, their family members and friends, health care experts, community leaders and
others who work with the transgender community, the film explores the common myths and misunderstandings about
transgendered people. The documentary also explores the confusion between sexual orientation and gender identity, as reflected
in the rigid binary view of the world generally held by society and touches on the discrimination, hardships and brutality resulting
from those misconceptions and prejudices, including the numerous deaths caused by hate each year. TWO VERSIONS …
*A special 22 minute version for schools #15829/1065 $169.95 and a full version #15824/1065 90 minutes 2013 $189.95

BEHIND CLOSED DOORS: Children Who Witness Domestic Violence
This video addresses the impact that witnessing domestic violence has on the developing brain of infants and children. It will
demonstrate the effect on their behaviour and relationships and the long term consequences for their future. In PART ONE, clinical
psychologist, Dr Sandra Wieland, gives a clear and understandable explanation about what is happening for a child living in a
violent home, while the accompanying scenes, from the child's perspective, bring us into their world and their experience. These
scenes are gender neutral. PART TWO focuses on the steps that parents and caregivers can take to help children survive this
experience with the best possible outcome. #15837/2130 25 minutes 2014 $189.95 *CC *SA

*Brand New! RAPE ON THE NIGHT SHIFT: Sexual Abuse of Immigrant Women in
the Janitorial Industry
An investigation into the sexual abuse of undocumented women in the service industry. Examines
allegations of abuse across the janitorial industry, and how the government, law enforcement and
companies fall short in dealing with the problem. #16066/1725 60 minutes 2015 $129.95 *CC

RISE OF ISIS (THE)
FRONTLINE investigates the miscalculations and mistakes behind the brutal rise of ISIS. Correspondent
Martin Smith reports from Iraq on how the country began coming undone after the American withdrawal
and what it means for the U.S. to be fighting there again. #15949/1725 60 minutes 2014 $119.95 *CC

LOCKED UP IN AMERICA: Solitary Nation and Prison State
For decades, the United States has been fixated on incarceration, building prisons and locking up more and more people. But at
what cost, and has it really made a difference? FRONTLINE goes to the epicenter of the raging debate about incarceration in
America, focusing on the controversial practice of solitary confinement and on new efforts to reduce the prison population, as
officials are rethinking what to do with criminals. Award-winning director and producer Dan Edge gives viewers these raw and
unforgettable firsthand accounts from prisoners, prison staff, and people whose lives are forever altered by this troubled system.
#15883/1725 Two programs 2014 $129.95 *CC

STOP BULLYING with Mike Hall
Mike Hall has spent years studying and documenting the ‘bullying’ phenomena and speaks to about two hundred audiences of kids
each year on the topic. Mike teaches kids who are the victims of bullying a proven method for disarming perpetrators; a method
simply called the FOUR C’s. They are CALM, CONNECTED, CONFIDENT and last but not least COMPLIMENT THE BULLY!? Mike
explains that what motivates bullies is not always what it seems to be so DON’T retreat into yourself, get lonely, depressed and
DON’T become angry, get violent, DON'T "give them what’s coming"! Mike explains how to put the FOUR C’s to work instead.
#15830/1710 22 minutes 2014 $129.95 *SA

BULLYING AND SUICIDE: Think About It
Bullying is a leading factor in suicide among kids 11 to 16 years of age. Structured around two scenarios in which a boy and a girl
commit suicide after repeatedly being bullied, this video offers valuable insights into bully and victim psychology, types of bullying,
and anti-bullying behavior through penetrating commentary by experts. In addition, alternate scenarios are included that illustrate
how bystanders to bullying can help neutralize some of the cumulative psychological effects of bullying that could - and too
frequently do - push students to take their own lives. #15777/0635 21 minutes 2014 $89.95 *CC

PATH APPEARS (A) : Gender based oppression and human rights violations
A PATH APPEARS follows intrepid reporters Nicholas Kristof and Sheryl WuDunn and actor/advocates Malin Akerman, Mia Farrow,
Ronan Farrow, Jennifer Garner, Regina Hall, Ashley Judd, Blake Lively, Eva Longoria, and Alfre Woodard to Colombia, Haiti, Kenya,
and United States as they uncover the harshest forms of gender-based oppression and human rights violations, as well as the
effective solutions being implemented to combat them. Through heartrending, inspiring storytelling, A PATH APPEARS will take
viewers on a journey across the globe, to drive home the universality of gender inequality and the roots of vulnerability. The series
will lead viewers to a deeper understanding of these critical issues and the proven methods of bringing about change. Three
programs: 1: SEX TRAFFICKING IN THE USA 2: BREAKING THE CYCLE OF POVERTY 3: VIOLENCE AND SOLUTIONS
#16013/1725 270 minutes 2015 $159.95 *CC

STOP TRAFFICK: Human Trafficking in America
Human trafficking is the business of slavery - buying, owing, and selling people - and there are more people facing this reality today
than at any other point in history. Uncover the horrifying and heartbreaking underworld of human slavery through this fictional
short film. While the story accurately illustrates trafficking in America, it also demonstrates there is plenty of reason to hope. The
tide is turning. We CAN end modern-day slavery in our lifetime.
#15966/1290 35 minutes 2014 $79.95 *CC *SA

Native / First Nation
NATIVE PLANET: The Fight for Mother Earth
A six part documentary series that takes you around the world to experience the
passion and connection native peoples have with mother earth - and their will to
defend it. In each 45-minute program, guide and narrative host Simon Baker
transports you to the front lines of the most compelling Aboriginal conflicts taking
place around the planet today. Whether the fight is for land, water or indigenous
rights, these programs take you deep into fascinating Aboriginal communities and
cultures where charismatic leaders are waging a passionate defense of the planet. When climate change and environmental
disasters dominate headlines and influence social change, NATIVE PLANET intimately reveals an indigenous perspective on issues
that may soon determine the balance of humanity on earth.
1. CANADA - LIVING WITH THE TAR SANDS
2. HAWAII - THE STOLEN NATION
3. UNITED STATES SURVIVING THE COLD WAR AND URANIUM MINING 4. NEW ZEALAND RESTORING THE "MAURI"
5. ECUADOR SAVING PACHAMAMA (Mother Earth) 6. AUSTRALIA - PROTECTING THE "SONG LINE"
*Detailed information on each program is available upon request #15965/0390 2014 $169.95 each or Series $869.95 *CC *SA

NATIVE SILENCE
*Official Selection, Red Nation Film Festival, 2013
*Official Selection, American Indian Film Festival, 2013
An unsparing look at the modern struggles of Native Americans, Native Silence is an eye opening documentary" Andrew Travers,
Aspen Daily News Native Silence is a solemn account of the legacy of forced adoption on Native American children, torn from their
tribal communities and placed in foster care and boarding schools. Joyce, is a recovered drug-addict and now mental health worker,
and Paulette, a mother who ‘doesn’t associate’ with the Natives in her town. Their stories reflect the struggle that they and many
others faced growing up as Native American within larger non-Indian culture. #15993/0605 20 minutes 2014 $249.95 *SA

Parenting & Families
*** See also – TRANSGENDER PARENTS and RAISING CHILDREN IN A DIGITAL WORLD in this brochure
*Brand New! BUILDING STRONG FAMILES
Encourage and engage parents and children to create lasting bonds to build stronger families. Join parenting experts Michelle and
David Neujahr and their grown children as they share their tools and ideas for helping to build steadfast family ties that last a
lifetime. The Neujahrs share their experiences and explain that taking time to think about who you are as a family, what you
believe, and what’s most important will help your family grow and stay strong for the long haul.
#16076/1290 52 minutes 2015 $89.95 *CC *SA

*Brand New! SPANKING DEBATE (THE): Hands on or Hands Off
Does spanking sends kids a clear message of what’s right and what’s wrong? Or the message that violence is how to get your way?
When spanking doesn’t change behavior, what’s a parent to try next? This program shows viewers how parents can harness the
unique power of their position to get the results they seek. #16000/1120 17 minutes 2015 $129.95 *CC

PARENTING PRINCIPLES
Positive parenting begins by creating an emotionally healthy environment for children to grow, filled with love, guidance, and
respect. Join leading adolescence and parenting expert Laurence Steinberg, PhD, in an examination of the ten basic principles of
good parenting. Parents also share their personal experiences. #15768/1290 38 minutes 2014 $99.95 *CC *SA

SUPER SIBLING: Preparing Children for a New Baby
Educate a new generation of super siblings! Looking for a fun and engaging way to teach sibling preparedness? Look no further!
This program combines the essential information that you need to teach with the wacky humor that kids love. Young children are
captivated by this high-energy program that teaches them positive sibling skills. Through the silly antics of Doctor Higabigaby and
his Super Computer, funny characters, cool animation, and true stories, you will prepare children to become super siblings. Be sure
to look for teaching tips in the Facilitator’s Guide. Printable name tags are included on the DVD, and extra activity books are
available for purchase. #15854/0905 16 minutes 2014 $249.95 *CC *SA

PARENTS OF CHILDREN WITH AUTISM SPECTRUM DISORDER
USFSP Psychology Professor V. Mark Durand - a leading authority on autism - demonstrates his positive parenting approach to
working with mothers and fathers of children who have been diagnosed with autism spectrum disorder (ASD).
#15859/0157 100 minutes 2014 $129.95 *CC

*Brand New! AUTISM AND THE FAMILY
This is a unique presentation that will improve the lives of everyone in the family. Author Jennifer
O'Toole was diagnosed as an Aspie in adulthood and is the mother of three Asperkids, the wife of
an Aspie, and the author of the internationally celebrated "Asperkids" book series. This dynamic
presentation is laced with humor, charm and caring. Everyone - teachers, therapists and family
members of a person with autism - will benefit from Jennifer's insights. Jennifer O'Toole is the
winner of the 2012 Temple Grandin Award, a recipient of GRASP's 2012 Distinguished
Spectrumite Medal, 2012 AuKids Speaker of the Year, and a nominee for the 2012 Autism Society
Book Award and Godiva's Woman of the Year. TV actress/Activist Holly Robinson Peete even
listed Jennifer among her "Autism Parent Superstars." #15991/0603 90 minutes 2015 $149.95 *SA

*** And don’t forget to ask for our current SPECIAL SALES BROCHURES!!!
*** And don’t forget to ask for our current SPECIAL SALE BROCHURE!!!
You get AN INCREDIBLE 50% DISCOUNT on some really great titles!!!
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